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() LIRE/INEHERIE, (DRBREE, QRENREN, OREE—4, IREEHE,
ARSI, 28 Y ReBRafs, O)FF SRBNREH, RERATRE, ¥
GRXHE .

() 2.Bandura Wit @B EHREEMELE RA EAMAE (DERYAEHEY (primary
reinforcer) HYEEMMHBRMIBHY) (secondary reinforcer), (2)5E2RHEEHIRLAIEFE
. Q)FBEAMONBE L BELIEEEH, ORTERARBENER, OLLER

() 3BLO0RE/NGTE 1Q S BULEMEET 20 4, #RI% Gottesman B[ FEFREE R All(range of reaction
principle), FANfAMREEEM £ E? (VLEBHENERZR, QRRELNER, O
7R BRI R A R, WELERE/ NE R R TR, (4 ERIE/ MR EERIE
(genotype)-N[E]

() 4HEmMEsE T MENHEET, (VEREFEEEREN, TRIIENES, QB
HEE SRS ARES MR, Q)RR ER RS REAEETRT WA
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() SAEsEEMER(information-processing) T & £ 8 F LATREG T, (DRI EHLENE
i, FOEA BT EEEOR, QREESEPREAE, COBMERE At
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— BRI EIRRE T SRRSO ERE IR T - BRI EPTR S AR SR
e o AP AVURE - WERHZ - (8 4)

— RUPHIBEGAE B ) DR B SHR  BE TR S /T ILK Plaget
£ Vygotsky HUFRAIZE RS © (8 2)
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RAATHEEMLE (BE3I» £33%)
1. self-actualization ( 8 K HR.)
2. American Big-Five personality factors ( £ A EZ XA E %)
3. authoritarian personality (# B A% )
4. ego identity vs. identity confusion ( & BUERBERAE)
5. cognitive dissonance (%40 %)
6. nomothetic vs. idiographic approach (& 8] %45 Bl M £ 7 X )
7. social cognition (&3 %a)
8. fundamental attribution error ( A& E4HR)
9. social identity (€% E)
10. social learning (€% %)
11. social loafing (A& B 3% )






